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CLOTHING  SELECTION  AND  DESIGN  30 

Time  -  180  periods  of  37  minutes  each 
Approximate  Allotment  of  Time  to  Units 

UNIT  ONE:  TEXTILES  kO   periods  (8  weeks) 

UNIT  TWO:  CONSUMER  BUYING  50  periods  (10  weeks) 

UNIT  THREE:  DRESS  DESIGN  TO  periods  (Ik   weeks) 

UNIT  FOUR:  BECOMING  AN  ADULT 20  periods  (k   weeks) 


Objectives 


1.  To  develop  in  the  girl  the  ability  to  judge  and  evaluate  the  various 
textiles,  used  in  clothing  and  furnishings. 

2.  To  help  the  girl  to  develop  into  an  intelligent  consumer  with  an 
appreciation  of  her  responsibilities  as  a  consumer. 

3-  To  appreciate  the  part  scientific  research  is  playing  in  raising 
our  standard  of  living. 

k.   To  help  the  girl  to  understand  the  problems  of  the  manufacturer,  re- 
tailer and  consumer  and  thus  understand  the  responsibilities  of 
each  to  the  trade. 

5-  To  help  the  girl  to  achieve  satisfaction  and  enjoyment  in  the  plan- 
ning and  spending  of  her  income. 

UNIT  ONE:  TEXTILES 


Content 

A.  Review  textile  construction  and 
weaves  as  in  Clothing  Selection 
20. 

Study  texture: 
various  textures  and  their  ef- 
fect on  the  figure . 
wearing  qualities  of  various  : 
textures . 

draping  qualities  of  various 
textures  (most  suitable  pat- 
tern types  -  flared,  gathered, 
pleated,  etc . ) 

B.  Fibers  used  in  textiles. 
Detailed  study  of  linen,  silk, 
nylon  and  other  natural  and 
synthetic  fibers . 

C.  Finishes  applied  to  textiles. 
More  detailed  study  of  finishes, 
study  labels  and  guarantees • 


Suggested  Activities 

The  charts  and  samples  collected  in 
Clothing  Selection  and  Design  20  will 
be  a  good  basis  for  more  detailed 
study  this  year. 

A.  Review  the  activities  listed  under 
Clothing  Selection  20  for  suggestions 
and  ideas.   It  is  not  expected  all 
activities  will  be  covered.  You  may 
wish  to  add  some  of  your  own. 

1.  Make  a  texture  chart  showing  tex- 
tures suitable  to  the  various  fig- 
ure types  • 

2.  Make  a  texture  chart,  showing  dress 
patterns  and  materials  that  would  be 
suitable  (draping,  pleating,  gather- 
ing). 

3-  Select  a  number  of  dress  patterns 
that  you  think  are  well  suited  to  a 
linen  material;  nylon,  or Ion;  etc. 


Digitized  by  the  Internet  Archive 

in  2012  with  funding  from 
University  of  Alberta  Libraries 


http://archive.org/details/shsclothingselecg1253albe 


D .  Patterns  woven  into  materials  - 
tweeds,  plaids,  brocades,  (re- 
lation between  manufacture  and 
cost,  etc.)   Skill. 


Collect  samples  of  the  new  fibers 
studied  this  year,  giving  trade  names, 
fiber,  weave,  type  of  dye,  finish, 
width,  price,  use  and  care. 


E .  Fabrics  most  suitable  for  various 
types  of  garments  -  skirts, 
blouses,  dresses,  children's  wear 
types  of  sports  clothes,  types  of 
work  clothes  -  firemen,  farmers, 
dairymen,  etc .   and  reasons  for 
suitability. 

F.  Textiles  used  in  the  home  - 

-  Staples  -  towels  -  linen  bed- 

-  ding. 

-  Curtains  and  drapery. 

-  Upholstery. 

-  Rugs . 


5 .  Collect  labels  and  study  guarantees 
and  properties  claimed.  Divide  them 
into  two  groups  -  a.  informative 

b.   non-informative. 

6 .  Do  a  research  problem  on  weaving, 
studying  the  various  methods  of  making 
patterned  material,  skill,  costs, 
wearing  qualities  and  uses  made  of 
the  finished  product.   Samples  of  the 
various  woven  patterns  might  be  as- 
sembled. 

7-  Plan  wardrobes  using  different  types 
of  material  suitable  to  various  age 
groups,  income  groups,  seasons,  home 
care  available,  special  occupations. 

8.  Let  the  pupils  bring  in  various  gar- 
ments and  study  their  suitability. 

9-  Take  field  trips  to  available  stores 
to  study  ready-made  clothing. 

10.  Reports,  scrap-books,  wall  charts  etc 
all  may  be  helpful. 

11.  Prepare  buying  guides  for  the  purchase 
of  towels,  linens,  bedding,  curtains, 
irapery,  upholstery  and  rugs . 

12.  Study  the  most  suitable  textiles  for 
the  varioui  income  levels. 

13-  Study  the  relation  of  cost  and  wear- 
ability  of  various  textiles  in  homes 
with  small  children,  homes  with  teen- 
agers, homes  with  all  adults. 

; '  .  Stud;y  the  care  needed  be  keep  various 
textiles  in  the  home  in  good  condition 
a.  clean,  b.  moth  free  c.  mildew  free 
i .  color  fast  etc . 

15-  Briefly  stud^  the  various  Kinds  of 
carpets;  fiber,  construction,  recom- 
mended use,  cost,  size,  cleaning  and 
v;ear . 


16.  Briefly  study  the  effect  of  fashion  on 
drapery,  upholstery,  rugs.   (Remember 
in  Activities  15  and  l6  that  this  is 
not  a  home  furnishing  course.) 


UNIT  TWO:  CONSUMER  BUYING 


A .  Learning  to  be  an  intelligent 
consumer. 


Reports  etc .  covering  the  theory  of 
this  outline. 


B.  Problems  which  affect  the 
manufacturer . 

C .  Problems  which  confront  the 
retailer. 

D .  What  can  the  shopper  expect  from 
the  retailer? 

E.  What  can  the  retailer  expect 
of  the  shopper? 

F.  Effect  of  inflation  and  depres- 
sion upon  the  shopper,  retailer, 
manufacturer . 

G.  Styles  and  economy. 

H.  Far-reaching  influence  of  dress 
on  our  dai ly  rounds . 

I.  Factors  that  influence  the  orig- 
inal cost  of  clothing. 

J.  Buying  furs  and  fur  coats  -  syn- 
thetic furs  . 


2.  List  the  qualifications  of  an  intell- 
igent consumer. 

3-  What  consumers'  guides  in  the  form  of 
magazines,  bulletins,  government  pub- 
lications, books  and  leaflets  are  avail- 
able to  consumers? 

k.   Find  out  all  you  can  about  the  "Cana- 
dian Association  of  Consumers" . 

5-  What  is  the  "Better  Business  Bureau"? 

6.  What  are  the  things  that  a  manufacturer 
must  consider  in  setting  a  price  for 
his  goods? 

7-  What  costs  must  the  retailer  add  to  the 
price  of  the  goods? 

8.  How  do  changes  in  fashion  affect  the 
manufacturer,  retailer  and  consumer? 

9.  Why  can  some  countries  produce  certain 
lines  of  clothing  more  cheaply  than 
others . 


K.  Remodelling  possibilities  of 
fabrics . 


10.  Find  the  relationship  of  raw  material, 
labour,  costs,  profits,  etc.  to  the 
final  price. 

11.  What  are  the  qualities  of  a  good 
shopper? 

12.  What  are  the  qualifications  of  a  good 
salesman? 

13  What  shopping  ethics  should  we  observe; 

lU .  What  services  can  a  shopper  expect  from 
a  retail  store? 


15 •  Does  seasonal  demand  affect  the  cost 
of  articles? 

16.  Do  a  research  problem  on  fur  coats. 
Find  the  kinds  of  furs  used,  their 
wearing  qualities,  suitability  to  the 
various  figures,  suitability  to  age, 
cost  and  use.   (See  booklet  by  House- 
hold Finance  on  Furs). 


IT-  How  do  fads  and  fashions  affect  the 
fur  market? 

18.  Suggest  the  facts  that  you  would  like 
to  know  about  a  linen  fabric,  uphol- 
stery material,  carpet,  etc.  What  are 
the  possible  means  of  gaining  this  in- 
formation other  than  through  the  sales 
person. 

19.  Find  out  if  there  is  any  difference  in 
the  price  of  a  fur  coat  bought  for 
cash  and  one  bought  on  the  instalment 
plan. 

20.  How  does  the  policy  of  sending  out 
goods  on  approval  lead  to  higher 
prices  for  merchandise? 

21.  Collect  a  number  of  advertisements  to 
show  that  they  are  trying  to  sell  the 
product  by  flattering  you,  appealing 
to  your  pride,  etc  Collect  a  number 
of  advertisements  which  give  you  de.- 
finite  information  about  the  product. 


UNIT  THREE:  BUDGETS 


A.  Review  individual  and  family 
budgets . 

B.  Planning  the  trousseau:  var- 
ious income  brackets,  various 
types  of  homes,  various  acti- 
vities . 

C.  Furnishing  the  bride's  home:  in- 
come levels,  linens  needed,  bud- 
geting for  furniture,  etc. 

D.  Family  clothing  budgets:  buying 
children's  clothing,  buying 
household  linens,  etc. 

E.  The  business  girl's  three-year 
budget  olan . 


Group  projects  or  individual  reports .  Stu- 
dents could  choose  ones  of  particular  in- 
terest and  develop  typical  budgets. 

1.  To  what  extent  should  a  girl  or  boy 
earning  her  or  his  own  living  share  in 
family  expenses  when  living  away  from 
home . 

2.  What  are  the  advantages  to  a  family  of 
planning  a  budget? 

3-  Do  you  believe  that  boys  and  girls 

should  have  an  allowance?  At  what  age 
and  what  amount  should  it  be?  What 
should  they  be  expected  to  buy  with  it? 

k.    Find  examples  of  various  types  of  family 
budgets  and  discuss  them. 

5 •  Using  various  income  bracket  levels  in 
your  own  community,  plan  trousseaus 
for  brides  at  these  various  levels. 


Discuss  the  various  types  of  housing 
available  in  your  community  and  the  re- 
lative costs.   Show  how  these  should 
fit  into  the  budget  for  housing. 


7-  What  are  the  various  ways  financially, 
that  a  young  couple  may  go  about  fur- 
nishing their  home. 

8.  Make  three -year  budget  plans  for 

single  girls  at  various  income  levels. 
Relate  it  to  the  salaries ,  needs  and 
prices  of  your  own  community.  Compare 
your  community  with  those  in  other 
parts  of  the  province. 


UNIT  FOUR:  DRESS  DESIGN 


A.  Study  various  figure  faults  (and 
ways  to  overcome  them) . 

B.  Review  types  of  coloring. 

C •  Review  types  of  faces  and  find 
suitable  necklines  and.. hats. 


Review  the  activities  of  Clothing  Sel- 
ection 20  and  relate  them  to  the  theory 
of  this  course. 

Continue  study  of  historic  costumes. 
Show  how  our  various  modern  costumes 
have  their  origin  long  ago. 


D.  Designing  clothes  for: 

-  various  figure  groups 

-  age  groups 

-  occupational  groups 


3-  Trace  some  particular  costume  detail 
(sleeve,  collar,  skirt,  etc.)  and  see 
how  it  has  gone  in  and  out  of  fashion 
a  number  of  times . 

k.   Why  has  women's  clothing  become  much 
more  natural  in  the  last  thirty  years? 


Historic  Costume 

1.  Trace  present  day  fashions  to  their 
original. 

2.  Review  period  costumes  to  Middle  Ages. 
3-  Study  period  costume  from  Renaissance  to 

20th  Century. 

N -B.  The  following  outline  is  merely 
suggestive.   Selections  may  be  made, 
or  it  may  be  extended,  as  interest 
permit? . 

1 .  Renaissance 

Costly  materials;  excessive  use  of  lace  and 
ribbons;  high  collars  and  ruffs;  bell-shaped, 
slashed  and  huge  sleeves.  Tight  waists  and 
peplums .   Gxoves,  silk  scarves  and  lace  edged 
handkerchiefs.  Muffs  and  fans  used;  long 
trains,  full  skirts  and  hoops.  Hair  "curled 
and  frizzed" . 

II . I7th  Century  Dress 


Exaggeration  of  fitted  waists  and  pointed 
bodices;  bustles;  elaborately  puffed  and 


plaited  open  overskirts .   Bold  and  dashing 
elegance  due  to  influence  of  Spanish  women 
and  favorites  of  the  king.   Short  sleeves; 
underskirts  full,  elaborately  trimmed  with 
lace,  ribbons,  furbelows  and  festoons. 
False  hair  mounted  high.  Shoes  of  satin 
brocade  or  embroidered  material  fastened 
with  buckles  and  ribbon.   Parasols,  fans  and 
muffs.  Materials  -  printed  linens,  India 
muslins,  transparent  materials,  elaborate 
brocades,  satins  and  velvets. 

III.  18th  Century  Dress 

Scepter  of  fashion  wielded  by  Madame 
Pompadour  and  Madame  du  Barry. 
Watteau  or  Princess  dress;  pannier 
hoops;  short  puffed  sleeves  with  frills 
of  lace,  stockings  with  clocks;  hair 
powdered  and  dressed  high.  Materials  - 
tulles,  nets,  fine  cambric  and  many 
dainty  fabrics.  Gold  and  silver  lace. 

IV.  19th  Century  Dress 

Empire  waist  lines  and  tight  basques; 
oriental  materials  and  styles  due  to 
the  Napoleonic  campaigns;  skirts  full 
and  decorated  at  the  bottom;  sleeves 
short,  puffed  and  decorated  at  the  top. 
Military  characteristics  of  hats  and 
bonnets  due  to  the  war.  Tailored  suits. 

V.  20th  Century  Dress 

Rapid  change  of  custom.   Specialized 
costume  -  sport,  social,  work.   Simpler 
und  fewer  garments  worn.  Effect  of  war 
uporj  dress.  Effect  of  motor  car  upon 
dress-   Adaptation  of  the  best  of  the 
past  to  the  needs  of  today. 


UNIT  FIVE:  BECOMING  AN  ADULT 


\dvantage<  of  an  education.  1.  Study  the  theory  of  this  section 

by  reports,  interviews,  forums, 

B.  Positions  open  to  ^irit  with  home         field  trips,  talks  by  adults  out- 
Econoraics  trai  Lng  '   Higt  School  side  the  school, etc. 

C.  Positions  open  to  girls  -  college       2.  Prepare  a  chart  showing  the  opport- 
graduates  with  Home  Economics  courses.     unities  for  girls  with  Home  Econ- 
omics training  in  the  business  world.. 

D.  Advantages  of  a  business  background 

in  marriage.  3-  list  the  advantages  a  career  girl 

would  have  in  marriage  over  the  girl 
E-  Getting  a  job  -  preparation,  applic-       who  has  never  worked, 
ations,  personal  interviews . 
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F.  Holding  a  position  -  how  to  succeed 
in  a  position. 

G .  Laws  regulating  employment  of 
women  and  children. 

H.  Personal  appearance  in  the  business 
world . 


Visit  a  number  of  stores  and  con- 
sult the  manager  or  personnel  dir- 
ector to  find  out  what  the  require- 
ments are  for  the  personal  appear- 
ance of  his  salespeople.' 


Living  with  others :  Friends : 

-  desirable  qualities 

-  choosing  and  making  friends 

-  keeping  friends  -  personal 
responsibilities . 

Living  away  from  home : 

1.  Going  to  the  city  or  another  city. 

2.  Renting  a  room  -  private  home, 
boarding  house,  Y.W.C.A.,  relatives 
etc . 

3 •  Sharing  a  room  with  others . 
k.    Living  in  an  apartment:  furnishing, 
household  tasks,  sharing  with  others 


REFERENCES 


UNIT  ONE:  TEXTILES 


Primary  References 

How  to  Know  Textiles  -  Small 
Textii.es,  Fibers  and  Their  Use 

Secondary  References 

TIve  Story  of  Textiles  -  Evans 
Textile  Fabrics  -  Dyer 
'ibex-  to  ?abric  -  Potter 
"abrict:  and  Dress  -  Rathbone 


Hess 


U.:iT  TWO:  CONSUMER  BUYING: 


'rimary  Reference: 


How  You  Look  and  Dress  -  Carson 
Clothing  for  Moderns  -  Erwin 


Secondary  References 

To -day ' s  C lothing  -  Baxter  and  Latzke 
Your  Home  and  You  -  Greer 

What  You  Buy  -  Trilling,  Eberhart,  Nickolas 
Consumer  Training  -  Heil 

Pamphlets 

Better  Buymanship  Bulletins  -  Household  Finance  Corporation  of  Canada. 


UNIT  THREE:  DRESS  DESIGN: 
Primary  References 

Art  in  Everyday  Life 


Goldstein 


The  Mode  in  Dress  and  Home  -  Dona von 


Secondary  References 

Your  Clothes  and  Personality  -  Ryan 
Fabrics  and  Dress  -  Rathbone 
Clothing  for  Moderns  -  Erwin 
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Historic  Costume  -  Lester 
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